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Fireside chat

Shelly has been working, as she would say it, “In the business I love,” for more than 
four decades, almost all of that time at Ogilvy & Mather.

Shelly rose through the ranks of Ogilvy & Mather assuming positions of increasing 
responsibility in the management of the company, including president of O&M Direct 
North America, Ogilvy & Mather New York and Ogilvy & Mather North America. She 
was named worldwide CEO of Ogilvy & Mather in 1996 and Chairman in 1997. She 
became Chairman Emeritus in July 2012.

Shelly started at Ogilvy at a time when the agency’s legendary founder David Ogilvy 
still walked the halls, and personally preached that the purpose of advertising was to 
build great brands. Under Shelly’s leadership, that essential mission has remained 
the centerpiece of the company’s philosophy, extending across regions and market-
ing disciplines, and attracting some of the world’s largest and most respected brands 
including American Express, BP, Coca-Cola, IBM and Unilever among many others. 

Shelly has been a frequent industry honoree. Advertising Women of New York 
selected Shelly as its Woman of the Year in 1994. She was honored by Women in 
Communications with their Matrix Award in 1995, was named Business Woman of 
the Year by the New York City Partnership in 1996, and Woman of the Year in 2002 
by the Direct Marketing Association (DMA). Shelly was the first woman to receive 
Columbia Business School’s Distinguished Leader in Business Award as well as the 
Advertising Educational Foundation’s (AEF) Lifetime Achievement Award. She was 
inducted into the American Advertising Federation Hall of Fame in 2013 and is also 
a Hall of Fame member of the DMA, American Marketing Association and Crain's 
New York Business.

Shelly serves on the boards of several corporate, philanthropic and academic 
institutions: The Blackstone Group, FINRA, Merck, New York Presbyterian Hospital, 
Committee Encouraging Corporate Philanthropy, World Wildlife Fund, Partnership 
for New York City, Lincoln Center, and the Board of Overseers of Columbia Busi-
ness School, where she received her MBA in 1970. She served for five years as 
Chairman of the Board of Trustees of Smith College, her alma mater. She is a 
member of Advertising Women of New York, The Committee of 200, Council on 
Foreign Relations, and Women’s Forum Inc. She has also served as Chairman of 
the American Association of Advertising Agencies.

Shelly is the wife of Dr. George Lazarus, a New York pediatrician, and mother to 
their three grown children.

rochelle lazarus ’70

Chairman Emeritus, Ogilvy & Mather



  

 

 
  

  

Fireside chat

Gina has led Columbia Business School’s Career Management Center (CMC) 
through major market changes, transforming the office to support the evolving needs 
of students, alumni, and recruiters.  The CMC continuously innovates, offering a full 
suite of career education, advising and job search support for an expanded and 
increasingly global portfolio of constituents including approximately 1,500 full-time 
MBAs, over 750 Executive MBAs, select MS students and over 46,000 alumni.  The 
CMC’s Leadership, Learning and Development team aligns with the Management 
Division’s Leadership Lab to enhance students’ leadership training.  The CMC also 
offers a wide variety of workshops and events supplemented by a Career Manage-
ment Library with comprehensive online resources and extensive digital media 
assets.

As Senior Managing Director, Gina oversees a team of employer relations special-
ists, career advisors, CMC alumni coaches, and CMC peer-to-peer career fellows.  
She counsels students and alumni and works with MBA hiring organizations to help 
them develop recruiting strategies.  Gina and her business development team 
conduct extensive outreach efforts to broaden the recruiter base for the School and 
collaborate closely with the Executives in Residence and External Relations.  Gina 
speaks frequently at recruiting-related conferences and has served on MBA-related 
advisory boards.  She is a recipient of The Robert W. Lear Award for extraordinary 
commitment to the student body.

Prior to coming to Columbia, Gina was a Partner at the advertising and communica-
tions firm Bozell Worldwide.  She worked with a variety of clients in the public, 
private, and not for profit sectors.  After obtaining her MBA at The Wharton School - 
University of Pennsylvania, she launched her career at Saatchi & Saatchi. Directly 
after graduating with a BA from Tufts University, Gina was a research assistant in 
Washington, D.C. for economic advisors to the President.  

regina resnick

Senior Associate Dean and Senior Managing

Director, Columbia Business School



  

 

 
  

  

conversation with alexandra wilkis wilson

Alexandra Wilkis Wilson is an innovator and a disruptor. She has established herself 
as a pioneer, leader and dealmaker in digital commerce, retail, merchandising, 
sales, business development and marketing. She has a proven track record building 
and operating early stage, fast-growing consumer-facing businesses and creating 
powerful brands.

Alexandra recently became SVP of Consumer Strategy and Innovation for Allergan, 
the bold, global pharmaceutical company and leader in a new industry model – 
Growth Pharma. She is creating new sources of revenue for Allergan’s medical 
aesthetics by building businesses targeting consumers in a revolutionary way never 
been done before in the pharmaceutical sector.

alexandra wilkis wilson

Entrepreneur, Investor, Board Director, Author, 

Public Speaker, Mentor, Advisor

Alexandra was the Co-Founder and CEO of NYC based startup Fitz, the in-home service that organizes your closet and 
edits your wardrobe. After one year in operation, Fitz was sold to Tradesy, the world's largest peer-to-peer marketplace 
for women's designer fashion.

From 2014 to 2016, Alexandra was Co-Founder and CEO of GLAMSQUAD, the leading on-demand mobile beauty 
services company. She led the company through rapid growth and raised $24M in venture capital for top tier firms 
including NEA, Softbank and Lerer Hippeau Ventures.

Alexandra is best known professionally as Co-Founder of the ecommerce sensation, Gilt. In 2007, Alexandra and her 
co-founders conceived of Gilt and revolutionized the landscape of luxury ecommerce. Throughout her 7+ year tenure at 
Gilt, Alexandra took on merchandising, sales, business development and marketing responsibilities. In 2016 Gilt sold to 
Hudson's Bay Company. Before co-founding Gilt, Alexandra managed retail operations at Bulgari, overseeing 15 North 
American stores. Before working at Bulgari, Alexandra managed Leather Goods Sales Planning for Louis Vuitton North 
America. She had previously worked at Financo for the late retail guru Marvin Traub, former Chairman and CEO of 
Bloomingdales. Alexandra began her career working for 3 years in investment banking at Merrill Lynch.

Alexandra holds a B.A. from Harvard College, where she graduated magna cum laude, and an M.B.A. from Harvard 
Business School. Alexandra is on the Board of Directors of Corelle Brands (previously World Kitchen, LLC) and Talalay 
Global Inc. She was a Board Director of Perry Ellis International (Nasdaq: PERY) from 2014-2017. She has served on 
the non-profit boards of the National Retail Federation Foundation, Dress for Success Worldwide, the Women’s Forum 
and Fashion Group International. She is an active fundraiser for her alma maters The Brearley School, Phillips Exeter 
Academy and Harvard University.

Alexandra, together with Gilt co-founder Alexis Maybank, is the author of the New York Times bestselling book By 
Invitation Only: How We Built Gilt and Changed the Way Millions Shop (Portfolio/Penguin).



  

 

 
  

  

AND angela lee ’07

Angela Lee is an educator & entrepreneur.  As Chief Innovation Officer and Associ-
ate Dean at Columbia Business School, she is focused on fostering teaching excel-
lence and innovation across faculty. Angela teaches top rated courses in leadership 
and entrepreneurship.  She started her career in product management and then was 
a strategy consultant at McKinsey.  Angela has started 4 startups and is also the 
founder of 37 Angels, an investing network that has invested in 50 startups and 
activates new investors through an investment bootcamp. 

Angela has spoken at the White House and is regularly invited to advise deci-
sion-makers at the highest levels, including Prime Minister Trudeau. She is a 
sought-after expert on CNBC, Bloomberg TV, MSNBC and Fox Business.  She was 
recognized by Inc. as one of 17 Inspiring Women to Watch in 2017, by Entrepreneur 
Magazine as one of 6 Innovative Women to Watch in 2015, and has been named by 
Alley Watch as one of 100 NYC Tech Influencers You Need to Know.  She serves 
on the boards of Fresco Education Fund, Alice App, and Cariclub.

aNGELA LEE ’07

Chief Innovation Officer and Associate Dean,

Columbia Business School

Founder, 37 Angels



  

 

 
  

  

mindfulness workshop

Jen Kluczkowski is the Head of Practice at Longpath Labs, a social entrepreneur, 
and an Advanced Certified Jivamukti yoga and meditation teacher. Through MIND-
FRESH, a company she founded in 2014 (and recently acquired by Longpath Labs), 
she trained 70 teachers in 18 cities across the globe in her unique approach to 
corporate mindfulness.  Her team is responsible for 22,500 moments of presence at 
companies like L'Oreal USA, Pinterest, The New York Times, Foursquare, Deutsche 
Bank, and Chanel.  With a background in startup media (2nd east coast employee at 
Pandora Internet Radio and top national seller with post-IPO exit), she also has 12 
years of deep study in yoga, philosophy, and meditation, allowing her to make 
ancient Eastern wisdom accessible and inviting for busy, modern people.  Brands 
like YOTEL, West Elm, Leesa Mattress, and The Assemblage have tapped Jen to 
create original mindfulness content to enhance customer experience. 

Jen Kluczkowski

Head of Practice, Longpath Labs

Founder, MINDFRESH



  

 

 
  

  

building better (women’s) Networks

Sheena S. Iyengar is the inaugural S.T. Lee Professor of Business in the Columbia 
Business School. 

Considered one of the world’s leading experts on choice, Iyengar’s seminal research 
focused on the psychology of choice and decision-making, addressing how humans 
face challenges in a world where they are inundated with options. Iyengar’s current 
research has expanded to examine how we construct our selves and social 
networks, and how we experience authenticity in an increasingly technological and 
uncertain world. She has developed and taught courses on a wide variety of topics, 
including decision making and leadership, globalization, and authenticity. She is also 
an authority on how we create and select innovative ideas, which she teaches in a 
course titled, Think Bigger. 

sheena iyengar

S.T. Lee Professor of Business, 

Columbia Business School

Iyengar has authored three dozen articles which appear in top academic journals. Her research has been covered by 
The New York Times, The Wall Street Journal, The Washington Post, the Financial Times, The New Yorker, Newsweek, 
Time, The Economist, Bloomberg Businessweek, The Atlantic, CNN, CBS, CNBC, PBS, The BBC, NPR, and more. Her 
first book, The Art of Choosing, a finalist for the Financial Times & Goldman Sachs Business Book of the Year, #1 
watched NHK documentary in the last 10 years, and ranked #3 on Amazon’s Best Business & Investing Books of 2010.

In 2002, Iyengar received the Presidential Early Career Award for Social Scientists. In 2011, she was voted one of 
Thinkers50’s Most Influential Business Thinkers. And, in 2012, Poets & Quants ranked her among the World's Best 
B-School Professors. In addition to conducting research and teaching, Iyengar frequently speaks to audiences that 
range from Fortune 500 companies and nonprofits to government bodies and medical institutions around the world. 
Collectively, her TED talks have received over 5.5 million views.

Iyengar sits on the Board of Advisors for Celectiv, a startup that uses new tools in Artificial Intelligence and Machine 
Learning to optimize the hiring decision making process towards candidates that are both highly qualified and also 
ideally suited to organizational culture, which results in not only better hires, but less turnover. 

Iyengar also holds positions with two not-for-profits advocating for the education of the disadvantaged; on the Board of 
Directors for the Asian University for Women (Chancellor, Cherie Blair) and on the International Advisory Council for the 
Ashinaga (under the auspices of Mrs. Akie Abe, the First Lady of Japan). 

Iyengar graduated from the Wharton School at the University of Pennsylvania with a B.S. in Economics and a B.A. in 
Psychology and received her Ph.D. in Social Psychology from Stanford University.



  

 

 
  

  

building better (women’s) Networks

Christiani Franck is a Director at EY and oversees the diversity and inclusiveness 
efforts for the Transactions Advisory Services (TAS) practice in the Americas.
With over 18 years of professional experience in the area of diversity and inclusion, 
Christiani’s expertise on issues relating to race, gender, ethnicity, culture, sexual 
orientation, generational differences and flexibility has helped advance the strategic 
D&I objectives in TAS.

Since joining EY and TAS in 2012, Christiani has successfully worked with leaders 
to foster a positive work culture.  Some of her noteworthy contributions include the 
implementation of a new inclusiveness committee structure, tailored initiatives to 
promote equitable sponsorship, unconscious bias training and the TAS 
Inclusiveness Awards.   

In addition to her role as an Inclusiveness Leader, Christiani is an executive coach 
and makes a positive impact by working with high-performing senior managers and 
new and expecting mom and dads through the Career and Family Transitions 
Program.

Prior to working at EY, Christiani served as Director of Diversity and Inclusion at 
Dewey & LeBoeuf LLP.  Christiani also oversaw the Corporate Law and Judicial 
Internship Programs at Sponsors for Educational Opportunity (SEO).  Her education-
al background includes a Bachelor in Political Science from the State University of 
New York at New Paltz, cum laude, in 2000, a Master in Public Administration from 
the State University of New York at Albany in 2002, a Certificate in Organizational 
and Executive Coaching in 2009 and a Master of Science in Human Resource 
Management from the School of Continuing and Professional Studies at New York 
University in 2011.

Christiani lives in Long Island with her husband Patrick, her daughter Bella (10) and 
son Patrick (8).

christiani franck

Director of Diversity & Inclusion,

EY Transaction Advisory Services



  

 

 
  

  

building better (Women’s) Networks

Maricella Herrera is a self-described “professional feminist.” In her role as Senior 
Director of Operations and Strategy at Ellevate Network, she leads the company’s 
direct to consumer business particularly with a focus on regional chapter operations 
and expansion, marketing strategy, and development of streamlined and efficient 
operations for the company.

Maricella joined the former 85 Broads team in 2012, prior to Sallie Krawcheck 
acquiring the Network. As the longest standing member of the team, she’s seen first 
hand the impact a dedicated team of individuals, all passionate about one same 
cause, can have. Prior to Ellevate, Maricella held several positions in real estate 
banking at Banamex, Citi’s Mexican subsidiary, where she worked on providing 
credit funding for low income housing developments in the north of Mexico.

Maricella is the co-host of the Ellevate Podcast, and the mastermind behind the 
Mobilizing the Power of Women Summit.

Raised in El Salvaor, Maricella still wonders every winter what she’s doing in NYC, 
and usually flies south to work from the warm, wonderful weather and amazing 
beaches of her home country. She received a BA in Financial Management from 
ITESM in Mexico and an MBA from Columbia Business School.

Maricella herrera ’12

Senior Director of Operations and Strategy,

Ellevate



  

 

 
  

  

building better (women’s) Networks

Marina Petrenko is a Director of Business and Events at WomenHack, an events 
company aimed at giving women additional opportunities to succeed in tech. Marina 
started WomenHack two years ago as a new division with the HackerX group. With 
her team, Marina organizes recruiting and networking events for women in 62 
locations across 21 countries worldwide. In her present role, she helps Fortune 500 
companies to reach out to the widest pool of talent while supporting and recruiting 
more women in the tech industry. Marina is currently wrapping up her master's 
degree in Broadcast and Electronic Media and lives in San Francisco.

MaRina Petrenko

Director of Business and Events, WomenHack

Mia Merrill graduated from NYU's Gallatin School of Individualized Study and 
received her Masters from Columbia University, with a concentration in Social 
Enterprise Administration. By nature of living in NYC, Mia was exposed to a variety 
of entrepreneurs - everything from bodega owners to million dollar tech start-ups - 
and was lucky enough to get involved with Interplay Ventures upon graduating from 
her masters program. As Director of Talent at Interplay, Mia saw first hand what it 
takes to be a founder at an early stage company. She is now the Director of Talent 
at The Wing, a co-working space and community for women. 

Mia merrill 

Director of Talent, The Wing



  

 

 
  

  

retail and luxury goods panel

Silvia Bellezza is the Gantcher Associate Professor of Business in Marketing at 
Columbia Business School. Her research focuses on consumer behavior and 
symbolic consumption–how consumers use products and brands to express who 
they are and signal status. Professor Bellezza’s work uncovers the role of alternative 
signals of status (e.g., nonconforming behaviors, lack of leisure time) and establish-
es new perspectives on brand communities (e.g., the distinction between “Brand 
Tourists” and “Brand Immigrants”). Professor Bellezza’s research has been 
published in top-tier academic journals including, Journal of Consumer Research, 
Journal of Marketing Research, and Management Science. Her work has also 
received extensive coverage in popular outlets, such as the New York Times, BBC, 
The Wall Street Journal, The Washington Post, The Atlantic, and Scientific Ameri-
can. Before joining Columbia, she earned her doctorate in Marketing at Harvard 
Business School and worked in the marketing departments of L.V.M.H and Dannon. 
Professor Bellezza currently teaches a core marketing course to MBA and executive 
MBA students.

silvia bellezza

Gantcher Associate Professor of Business in

Marketing, Columbia Business School



  

 

 
  

  

Charlotte Cho is the Esthetician, Chief Curator and Co-Founder of Soko Glam, the 
most trusted Korean beauty and lifestyle brand. As the foremost expert on all things 
Korean skincare, Charlotte has been featured in publications including the New York 
Times, Vogue, Allure, Marie Claire, Into the Gloss and Refinery29. She has also 
made national broadcast appearances on The Doctors, The Today Show, Rachael 
Ray and Good Morning America. 

As author of the book, The Little Book of Skincare: Korean Beauty Secrets for 
Healthy, Glowing Skin (HarperCollins) and Editor-In-Chief of The Klog, Charlotte has 
been sought out for her expert advice and insight on the tenets of Korean skincare. 
She is a reoccurring beauty contributor for Elle.com and has partnered with Sepho-
ra, Birchbox, Urban Outfitters and AmorePacific as their K-Beauty expert. In 2012, 
Charlotte brought K-Beauty into the U.S. market by pioneering the 10-Step Korean 
skincare routine.

charlotte cho

Chief Curator and Co-founder, Soko Glam

Evelyn co-founded Pivotte – a women’s functional luxury brand that creates beauti-
ful, functional clothing for work and beyond. 

She originally launched her career in digital strategy, creating online experiences for 
some of the world’s most recognizable brands. Pivotte was inspired, in part, by her 
desire to find a wardrobe that supported a demanding schedule and the need to be 
prepared for a wide range of activities. She is motivated by energetic atmospheres, 
creative thinking and dynamic personalities. She feels incredibly lucky that she gets 
to experience these things every day working on her own business!

Evelyn frison  

Co-founder, Pivotte

retail and luxury goods panel



  

 

 
  

  

retail and luxury goods panel

Helen Lo is the founder and CEO of Lo & Sons, a designer and online retailer of 
premium travel bags and accessories. She started the company with her two sons, 
Jan and Derek, after becoming frustrated in her search for a lightweight, stylish and 
functional carry-on. 

Born in southern Mainland China and brought up in Macau, Helen earned a B.A. in 
psychology from the University of Massachusetts, and a PhD in Social Welfare 
Administration from Brandeis University. While raising her sons, and moving 
frequently with her husband, the noted astronomer Fred Lo, she pursued a career as 
a community health administrator, consultant and activist. After moving to Charlot-
tesville, Virginia, where Fred was director of the National Radio Astronomy Observa-
tory, Helen retired and began accompanying her husband on his international 
travels. 

Her futile quest for a fashionable yet practical carry-on bag prompted her son Jan, a 
product design researcher, to suggest she create one of her own. Helen eventually 
recruited both Jan and Derek to join her at Lo & Sons, which she self-funded and 
launched in 2010 at the age of 65. 

While she had no prior experience designing travel bags, a commitment to user-cen-
tered design became the driving force behind the company’s product development 
approach.  She and her oldest son Jan spent days in airports observing female 
travelers struggling with shoulder bags that swung off roller board handles, and 
fumbling with pocketless black hole totes.  This field research guided the creation of 
their first products, and this thoughtful design approach is a major reason for the 
growing popularity of their travel products, which also now includes men’s weekend-
er bags and backpacks.

Helen Lo

Founder and CEO, Lo & Sons



  

 

 
  

  

Retail and Luxury Goods Panel

Jennifer Braunschweiger is the Vice President, Brand Marketing for MM.LaFleur, a 
clothing and styling company for professional women. Her expertise is in digital 
storytelling and thought leadership about issues of interest to women in the work-
place. Previously, she was Content Director at Meredith, where she ran a 
large-scale content program for a Fortune 100 client. In addition, she served as 
Executive Editor, Special Projects, for More magazine, where she managed partner-
ships, oversaw social media, and directed all fashion, finance and entrepreneurship 
coverage. She has presented at such events as the Pennsylvania Governor’s 
Conference, and appeared on the Today Show, MSNBC, CBS News and the CBS 
Early Show, among others. She usually pairs her MM with either bright colors or 
metallics—in an office-appropriate way, of course.

Jennifer Braunschweiger

Vice President of Brand Marketing, MM.LaFleur

CEO and Co-Founder Matt Scanlan delivers beautiful product with unparalleled 
quality through a sourcing model that goes directly to the source and supports 
supply chain sustainability with non-profit work. Matt founded the business by 
purchasing 40 tons of cashmere with millions in cash packed in plastic bags in the 
middle of the Gobi Desert in Mongolia. His goal: create a higher quality cashmere 
product at an affordable price. Naadam is all about supply chain sustainability. They 
support herders’ livestock through microeconomic development, thereby gaining first 
access to the world’s finest fibers.

Naadam responsibly source and produce luxury knitwear with the intent of preserv-
ing and extending the values of nomadic life. They source the finest fibers in the 
world to produce garments of substance, relevance and quality, connecting a global 
perspective through a modern aesthetic. Each piece affirms the undeniable link 
between the herders who harvest the fleece and the global audience who wears it. 
In addition to introducing a baby and home collection, Naadam recently opened its 
first physical retail store in NYC.

Matt Scanlan

CEO and Co-founder, Naadam



  

 

 
  

  

retail and luxury goods panel

Kristen Sosa is the Chief Merchant for Olivela. She spent 23 years at Saks Fifth 
Avenue (part of Hudson’s Bay Company) in buying, digital, and merchandising 
leadership roles. Most recently she was the EVP/Chief Merchant for Gilt Groupe.

Olivela is a philanthropic luxury fashion retailer that donates 20% of every purchase 
to fund the education of girls around the world. Olivela enables luxury brands to 
transform inventory into measurable impact and consumers to fund important 
causes simply by buying what they love. Using an innovative philanthropic business 
model, Olivela creates retail with purpose by partnering with global nonprofit humani-
tarian organizations such as CARE and the Malala Fund. In just over one year, 
Olivela is driving social change with 250+ luxury fashion brands and over 4,000 
products already on the site (including Valentino, Marc Jacobs, and Givenchy, to 
name a few).

Kristen Sosa

Chief Merchant, Olivela

“When there’s an industry devoid of women, there’s a tendency for 

women to feel like they have to protect their spot, like there’s not 

enough room in town for both of us. We need to break that down and 

support each other, because as my dad always says, ‘A rising tide lifts 

all boats.’ ”

                                                                  - Lena Dunhan (Variety)



  

 

 
  

  

Startups and Venture Capital panel

During Ed Zimmerman’s 26 years at Lowenstein Sandler, he has served as legal 
counsel to hundreds of start-ups, growth companies, venture capital and growth 
equity/PE funds. In addition to serving as a tech lawyer, Ed teaches, writes and 
invests. Ed has taught VC in the MBA program at Columbia Business School for 12 
years, and prior to that taught at Rutgers Law School for 8 years.  Ed has angel 
invested in more than 100 startups and invested as an LP in more than 30 venture 
funds. Ed has published more than 100 columns on tech startups and growth 
companies (and sometimes wine), mostly on the Accelerators page of The Wall 
Street Journal, where he currently serves as a WSJ expert panelist, and in Forbes. 
He co-founded and runs both VentureCrush, which also includes VentureCrushFG 
(formerly known as FirstGrowthVC, which Pando Daily called “New York's best 
Accelerator”) and VentureCrushAV. In 2014, Ed co-organized a summit of LGBTQ 
leaders in tech and venture at the White House. That year, he published a pledge 
against gender bias in The Wall Street Journal. He has been invited to the White 
House and the Elysee Palace to meet with senior officials to discuss how America 
and, separately, France, can enhance their communities of startups and tech inves-
tors. Ed likes music and wine and has worked harvest in France and California, 
where he helped vinify a wine garnering a perfect 100 point score from Robert 
Parker.

edward zimmerman

Co-founder and Chair, VentureCrush

Adjunct Professor, Columbia Business School



  

 

 
  

  

Startups and Venture Capital panel

In 2017 Otherland Founder Abigail Cook Stone set out to build a different kind of 
candle brand. Inspired by her lifelong passion for art and interiors, her moderately 
healthy obsession with candles, and her family philosophy of finding small ways to 
elevate everyday life, Otherland was born.

As student at Columbia Business School, Abigail spent hours burning the midnight 
oil (literally) and realized she was burning candles daily. From morning meditation to 
late night study sessions at her apartment and unplugging at the end of the day, 
candles were a constant. She struggled to find a brand that fit her lifestyle. Candles 
that smelled the best or were aesthetically pleasing were often too expensive while 
budget-friendly options often had ultra-sweet, low quality fragrances and lackluster 
design. Recognizing this gap in the market, she sparked the idea for Otherland, 
which brings the energy of art, design, and fragrance to every moment at home.

To create Otherland, Abigail married her backgrounds in art, e-commerce, and 
venture capital. Prior to business school she worked at the Ralph Lauren corporate 
office in Art Acquisitions, where she purchased artwork to decorate the brand’s 
restaurants, stores and showrooms. Before that she worked in the company's 
e-commerce division. While attending business school she was an associate at 
Founder Collective, a seed stage venture fund, and a partner at Dorm Room Fund, 
First Round Capital's student-run VC fund. Abigail previously held a position at 
Cuseum, a museum engagement platform, for a year and she is the founder of 
Young Folk, the young patrons group of the American Folk Art Museum.

Abigail Cook Stone ’16

Founder and CEO, Otherland



Jordana is the co-founder of LOLA, the first lifelong brand for a woman’s body. 
Before co-founding LOLA, Jordana received her MBA from Columbia Business 
School, during which she worked at Rent the Runway and Quidsi. She graduated 
from Dartmouth College and was named to Forbes 30 Under 30 in 2016. Jordana is 
also on the board of Drive Change, a 501(c)(3) food truck that employs and teaches 
transferable skills to youth in the NYC criminal justice system.

Jordana Kier ’14

Co-founder, LOLA

Beth Ferreira, a Managing Director of FirstMark, invests in a broad range of consum-
er companies, including next-generation commerce, consumer tech, and mobile 
startups. Prior to FirstMark, Beth was the Managing Partner of WME Ventures, the 
venture capital arm of WME IMG and led investments in Glossier, Daily Harvest, 
Masterclass, and Hush.

Prior to this role, Beth was Chief Operating Officer at Fab and ran operations in the 
early days of Etsy. Beth also held positions at Flatiron Partners, BCG and UBS.

Beth holds a BA from the University of Pennsylvania and an MBA from the Wharton 
School of Business.

Beth FerreiRA  

Managing Director, FirstMark Capital

  

 

 
  

  

Startups and Venture Capital panel



  

 

 
  

  

Startups and Venture Capital panel

After over fifteen years in Global Marketing leadership roles at L’Oreal, Estee 
Lauder, P&G and Elizabeth Arden, Rachel co- founded Scentbird in 2014.

As Scentbird CMO, Rachel spearheads all Brand Marketing and Customer Acquisi-
tion. She brings a deep knowledge of the beauty industry to the company, along with 
experience in creating strong, successful and recognizable brands.

Originally from Costa Rica, Rachel is a globe- trotting, scuba-diving aficionado. A 
beauty girl at heart, she is passionate about using technology to sell beauty better. 
Rachel has an MBA from Columbia Business School and lives in NYC with her 
family.

Rachel Ten Brink ’01

Co-founder and CMO, Scentbird

- Melinda Gates

“To change the world, we need to get capital into the 

hands of people with a different vision for it”



  

 

 
  

  

Startups and Venture Capital panel

Rachel Lam is Co-Founder and Managing Partner of Imagination Capital 
(www.imaginationvc.com), an early stage venture fund focused on the esports, 
digital media and big data/machine learning sectors. Firm was launched with 
co-founder, Richard D. Parsons (former CEO of Time Warner Inc.) in late 2017. 

Ms. Lam founded the Time Warner Investments group in 2003, and was head of the 
strategic investing arm of Time Warner Inc. for 14 years until early 2017. She 
currently serves on the boards of Telaria (NYSE: TLRA) and the Center for Repro-
ductive Rights. Under Ms. Lam's leadership, the venture capital group of Time 
Warner invested over $325MM in 54 companies. She has led numerous investments 
in early stage digital media companies, and managed Time Warner's investments in 
and exits from many portfolio companies, including: 

Maker Studios (sold to Disney),
Bluefin Labs (sold to Twitter), 
Admeld (sold to Google),
Playspan (sold to Visa), 
MediaVast (sold to Getty Images), 
CrowdStar (sold to Glu Mobile), 
Kosmix (sold to Walmart),
iSocket (sold to the Rubicon Project), 
ScanScout (sold to Tremor Video),
Turbine (sold to Warner Bros) and
Glu (IPO NYSE: GLUU). 

Additionally, Ms. Lam was an officer at Quetzal/Chase Capital Partners, and at 
CSFB Equity Partners. Prior to that, she was Director, Office of the President at 
Time Warner Inc., where she worked with co-founder, Richard D. Parsons, on 
corporate transactions and strategic initiatives.  In 2018, she was named to the Gold 
House Inaugural List of the 100 Most Impactful Asian Americans in culture (“the 
A100 List”).

Rachel received a B.S. degree in industrial engineering and operations research 
from U.C. Berkeley and an MBA degree from Harvard Business School.  And, last 
but not least, she is the proud mother of two teenagers and an adorable but spoiled 
puppy.
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